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"Proximity to the customer" – 
Mestemacher generates 3.3 per cent more revenues in 2016

- Positive business development with special breads and deep frozen cakes
- New Managing Directors from January 2017

- Promotion of equal treatment of men and women, 


the compatibility of family and work as well as organic breads and bakery products 
The bread and bakery product group Mestemacher generated a growth in revenue of 3.3 per cent in 2016. The revenue of the Mestemacher Group quantified at EUR 156.1 million in 2016 (EUR 151.0 million 2015). The additional revenue is approx. EUR 5 million. The family enterprise, with the owners Albert and Prof. Dr. Ulrike Detmers as well as Fritz and Helma Detmers, thus developed much better than the market on the whole, the revenue of which only increased by 0.5 per cent in the food retail trade in 2016 according to Nielsen
. The Mestemacher Group currently employs 545 employees. The members of the top management consist half each of four women and four men. The new Managing Director for the commercial management of Mestemacher GmbH is Marta Glowacka. Thorsten Plate reinforces the management in the field of production, technology and QA at Aerzener Brot und Kuchen GmbH. Ewa Kusiakiewicz takes over the management of the Polish subsidiary BENUS Spólka z o.o. from Marta Glowacka. The company DETMERS Getreide-Vollwertkost GmbH in Bielefeld, will be managed as an independent company by the additionally appointed Managing Director, Ms Christine Detmers, from 1 January 2017.
[image: image2.emf]The export share continues to remain at just under 24 per cent of the total revenues. If one also includes the revenues of the subsidiary Benus in Poland among the overseas revenues, then the total overseas revenues amount to more than 29 per cent. 
The overseas revenue thus far exceeds the average export ratio for bread and bakery products in the amount of 8.3 per cent in 2015
. EUR 6.1 million were invested in the business year 2016. The investment structure is in particular composed rationalisation and replacement investments in the field of bakery and confectionery technology. The ability to also be fit for the future compared to the competition is to be promoted.
Investment capital was also invested in a property the size of 14,000 square metres in Aerzen that is available for a potential expansion of the confectionery as well as in an extension to the production operation of Mestemacher in Gütersloh. The extension was completed and put into operation in 2016. The new areas became necessary as the production quantities and the requirements of the International Featured Standards Food (IFS) have constantly increased. Over the course of the construction measures the social rooms for the employees were modernised. Moreover, warehouse space has been created for raw materials. A modern laboratory for quality assurance is located in the new building.

The planned investment expenditure for 2017 is EUR 6 million. A high expenditure items is the new milling and system technology, which is to be connected to the network at the subsidiary Aerzener Brot und Kuchen GmbH. Further capital investments refer to consistent product optimisations for B2B and B2C customers at home and overseas. "Proximity to the customer" is the direction of impact of the Mestemacher Group.
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Health and wellness orientation with wholemeal breads, ethnic food and deep frozen cakes
Mestemacher is specialised in the production and the distribution of Westphalian Pumpernickel, wholemeal breads, ethnic food specialities, deep frozen cakes and crisp breads. The breads are pre-cut, hygienically packed and remain fresh and delicious unopened for up to six months by special pasteurisation. 
The high share of fibre in the wholemeal rye bread ensures for long-lasting energy without posing a burden. Buyers of the wholemeal breads prefer healthy food. This group of customers represents the regular customers of Mestemacher. This is supplemented by the experience-oriented regular customers, who like to buy ethnic food specialities such as wraps, pita, naan breads and kebab bread. The 52 different breads, which distinguish the Mestemacher product portfolio, are also popular among end consumers as they are ideally suitable for stockpiling. A lack of time of employed persons promotes the consumer trend towards storing of food. Consequently, Mestemacher with its complete range of products offers multiple benefits for consumers: Wholemeal breads rich in fibres with a benefit to the health, ethnic food breads with the benefit of experience, stockpiling options for saving time.

The deep frozen cakes also experience substantial growth, which are produced in the confectionery in Aerzen. With the deep frozen cakes baked according to confectioner’s methods Aerzener is profiting from the general trend to the consumption of frozen foods. 

In 2015 the total sales of deep frozen bakery products was around 791,700 tons and thus 5.7 per cent higher than in 2014. With this increase in quantities the bakery product market was even substantially higher than the entire frozen food market, which increased by 3.7 per cent. The domestic sales in tons in the food retail trade increased by two per cent in 2015 compared to 2014. The Out-of-Home market is expanding as a percentage growth with an increase of 7.1 per cent compared to the years 2014 to 2015
. 

Promotion of the equal treatment of men and women, 

the compatibility of family and work as well as organic breads and bakery products 

Organic farming is a holistic system with a multitude of interactions, among others between organic fertilisation, protection of the ground water and the ground and the high-quality of foods. 
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Mestemacher and Detmers Getreide-Vollwertkost GmbH have been active processors of organic ingredients for the production of organic wholemeal breads and organic mueslis since 1985. Mestemacher was the first wholemeal baker to deliver packed organic breads to the bread shelve, which have natural durability due to pasteurisation. It is our aim to supply healthy and good products and in particular to also release the burden on the environment by refraining from the use of chemical spraying and fertilisation 
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Female Manager of the Year
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The award for Female Manager of the Year has taken place every year since 2002 and been financed by Mestemacher GmbH. The selection panel, consisting of several people, chooses the winner from a certain number of candidates. The prize winner is a female role model in a men’s world of business. As her prize, she receives a sculpture called OECONOMIA, consisting of sterling silver. In addition the Female Manager of the Year receives prize money amounting to €5,000, which she can donate to social causes.
Women’s Calendar
[image: image8.png]Managerin des Jahres

et 2002 findet ein hiche Priserleiung zur Managerin des Jahes sat,fnaniiet von der Mestemacher GnbH. Das Auswah-
komitee, bestehend aus meheren Pesonn,wahit die Gewinnern aus ener gewisien Anzah! von Kandidatinen aus.Die reistragerin st
ein weiiiches it n der Wannerwet Witschaft. Al Prei ehal e ene Skulptur namens OECONOMIA, bestehend aus Sterlngsiber.
Zudemerhalt die Managern des Jahves ein Presgel in Hahe von 5,000 Eur, wechesse fr saiae Zvecke spendet.

Frauenkalender

Der Mestemacher Frauenkalender erscheint seit 2004 und
enthalt einen Sondereil mit kuzen Informationen Gber Heraus
agende Fraven des 20, und 21. Jahihunders” und Sptzemvater

Spitzenvater des Jahres

2016 vurden 2 elten Malavei Sitzenvater gekirs.Der Pris
vird jahvich veriehen. Dereit lauft die Suche ir die Spitzenvater
2017. Dise werden vorgeschlagen und mussn ein formioses A
Shreiben und dem eie kuze Darstllng de prakizienten pariner
schatichen Ehe. und Familetulur beifgen. Zu finden sind die
Unterlagen aufde Mestemacher Homepage.

Spizenvater zeichnensich durch goBes Engagerment ur e Fa
il aus. S nterstuzen e Lebensparnetn i Bensf nd Alag,
soue die Kinder in e Enticlung.

_Parinerschaft und_geschlecherdemokiatiche. Sezihungen
sind fur Sptzenvater selbsnerstandich. ie breche sich keinen
Zacken aus e Kione, el sie die Parnrn be dren Karrre ur-
terstutzen und fr die Kinder da sind”, betont die Intiatorn des
Glecstelungspriss, Pro. D, Uik Detmers.

o Das Preisgeld betrgtawei mal 5000 Euro.
b Einsendeschlusslst der 31122016.
i S JDle Preistragersind Vorbilder fur
v g, ine moderne Gesellschaft,

I der Frauen und Manner glelchberechtigt sind."




The Mestemacher Women’s Calendar has been published since 2004 and includes a special section with information on “Outstanding Women of the 20th and 21st Century” and “Fathers of the Year”.

Father of the Year

In 2016, for the 11th time, 2 Fathers of the Year were selected. The prize is awarded annually. A search is currently taking place for the Fathers of the Year for 2017. Candidates are nominated, and nominations must include an informal cover letter and a short description of the partnership-based marriage and family culture that they practice. You can find the documents on the Mestemacher homepage.

Fathers of the Year distinguish themselves by their great commitment to their family. They support their life partner in work and everyday life, and their children in their development. “Partnership and gender democratic relationships come naturally to the best fathers. These issues are not a problem for them because support their life partner with their career and be there for their children”, says the founder of the Equality Prize, Prof. Dr. Ulrike Detmers.
Awards and certificates in the Mestemacher-Group
An independent jury gave Mestemacher the award "trademark of the century". The initiator and publisher of the book publication "trademarks of the century - Stars 2016" is Florian Langenscheidt. Mestemacher has received the regional honorary award for special services with the DLG quality competitions and fitness for the future for many years. Johannes Remmel, Minister in NRW for Climate Protection, Environment, Farming, Nature and Consumer Protection also distinguished Mestemacher with this award for 2015/2016. With the international quality tests of the German Agricultural Society (DLG) the products of the Mestemacher-Group achieve golden and silver medals annually. 



The Mestemacher Group has been consistently certified at the high level according to the International Featured Standards Food (IFS) since 2004. In the past three years Mestemacher has successfully taken part in the "Unannounced IFS Food Checks" programme and this year will face the completely unannounced IFS Food Certification Audit for the first time. 

Development forecast
The Mestemacher Group will also have the potential for growth in future. Owing to the uncertain developments of the economy, the Euro crisis as well as the tense political situation we are planning very conservatively with revenue in the amount of EUR 157 million for 2017. 

It also plays a role that we cannot yet finally assess the development within the bread market between self-service packed breads, on the one side, and freshly baked bread and bread rolls within the food retail trade markets. With our specialities we continue, in any case, to be positioned securely and successfully. 

Contact to the author 


and spokeswoman:





Prof. Dr. Ulrike Detmers


Partner, member of the central management 


Tel.: +49-5241-8709-68


Fax: +49-5241-8709-45


ulrike.detmers@mestemacher.de




















Mestemacher’s commitment for the equal treatment of men and women as well as the compatibility of family and work


























� Source: Nielsen food retail trade from 100 m2 including discount + drug stores trade panel (see Annex 1).


� The calculations stem from the study of the IFH Cologne "Industry focus bread and bakery products" by Dr. Susanne Eichholz-Klein and Nicole Röben from 2016.


� cf. Sales statistics 2015 of the German Frozen Foods Institute (see Annex 2).
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